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Sian Jamieson
Audience Development Coordinator
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• Web 2.0 
• Design
• Search Engine Optimisation
• Social Media
• eCommerce

• Analytics
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Interactive 

Collaborative

Frequently updated

User controlled

Passive

Static

Rarely Updated

Webmaster controlled
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61.11 million
The population

of the UK



40.2 
million

Number 
of UK 
Internet 
Users

40.2 
million

UK 
Internet 
Users 



1,000,000,000,000
Number of unique urls in the Google search engine

2,000,000,000
The number of Google searches every day
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Grab People’s Attention

Be Honest

Relevant

Tasteful

Clear 
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Create Interest through Information 

News

Facts

Newsletters

Polls
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Appeal to their Desires 

Personal needs 
and wants

Get them involved

Incentives 
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Ask for Action 

Be direct and clear

Trust

A minimal amount of work



Great Website Rules
• establish trust
• make life better in some way
• offer a clean, simple and easy experience
• avoid making the user think unnecessarily
• look professional
• clearly show your visitors how to accomplish 

their goals
• help visitors find what they need 
• and then ask them to take an action.
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A collection of tools designed to allow the 
creation, modification and removal of 

information from a website. 



www.joomla.org



www.moonfruit.com



Benefits of Using a CMS
• You don’t need to understand or know any HTML 
coding. 

• Maintenance is decentralised. 

• Site structure and design can be easily changed. 

• Navigation is automatically generated.

• You can configure access and restrictions.

• Access to dynamic content.

• You have control.
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“Keywords”
#1 Keyword Rich Page Titles

SEO: The process of increasing and 
improving the volume and quality of traffic 
to your website through natural or organic 

searches.
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#2 Hyperlink your Keywords

“Keywords”
#1 Keyword Rich Page Titles
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“Links”
#3 Reciprocal Links

#2 Hyperlink your Keywords

“Keywords”
#1 Keyword Rich Page Titles
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#4 Directories

“Links”
#3 Reciprocal Links

#2 Hyperlink your Keywords

“Keywords”
#1 Keyword Rich Page Titles



http://www.ukcraftwebsites.co.uk/



http://www.craftscotland.org/
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A new way of communicating, connecting 
and engaging with a wider online 

community.

Online communities of people 
who share interests, activities, or 
who are interested in exploring 
the interests and activities of 

others. 

Social Media and Social 
Networking allows people to 

connect personally with 
individuals and organisations.
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• Establish your identity

• Find the right online home 

• Build an attractive storefront

• Make it easy for customers to pay

• Let the world know about your site  
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• Login to Order
• Return Policies
• Product Descriptions
• Search, Filter, Sorting
• Check-out Button
• Customer Service 
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• See what your site visitors are 
checking out

• Find out what interests visitors

• Determine where these visitors and 
potential customers are coming from

• Monitor which keywords these 
visitors are using to find you. 
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• Being design conscious and looking professional

• Being interactive

• Engage your customers and visitors to do more

• Instilling trust 

• Be honest 

• Be there for your visitors and customers 

• Make it easy and straightforward 

• Take advantage of the information you can 
collect
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Sian Jamieson
Audience Development Coordinator

HI-Arts

sian@hi-arts.co.uk
www.hi-arts.co.uk

Facebook Group: Orkney Makers Day 2009



Web Links 
• www.podcast.com
• www.wiki.com
• www.stumbleupon.com
• www.whatisrss.com
• www.youtube.com
• www.digg.com
• www.facebook.com
• www.myspace.com
• www.twitter.com
• www.docs.google.com
• www.wikipedia.com
• www.flickr.com

• www.technorati.com
• www.drupal.com
• www.gelatocms.com
• www.sitekit.com
• www.pligg.com
• www.joomla.com
• www.moonfruit.com
• www.apollohosting.com
• www.weebly.com
• www.webcreationuk.com
• www.culture24.org.uk



Web Links

• www.salesforce.com
• www.freecrm.com
• www.mailchimp.com
• www.streamsend.com
• www.campaigner.com
• www.icontact.com
• www.constantcontact.com
• www.benchmarkemail.com
• www.verticalresponse.com

• www.google.com/analytics


